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About Me

'm Kate, a communications and creative strateqist with 15
vears of experience dacross nonprofit communications,
fundraising, campaign development, social media, storytelling,
design, and audience growth.

| love taking a big idea or complicated message and figuring
out how to communicate it clearly, creatively, and beautifully.
My work often sits at the intersection of strategy, writing, visual
design, and audience understanding.

Alongside my professional work, | write and create through
Kate Creates, an organically grown platform of more than
46,000 followers. I'm also the author of two forthcoming
ooKsS.




WWW . kategoescreating.com

Kate Lab

Communications + Brand
Strategy

Turning organizational goals
INto clear messaging,
campaigns, and
communication plans.

Brand + Visual Design

Creating cohesive visual
systems, brand identities,
campaign creative, and
public-facing materials.

Campaign Development

Building campaigns from
INitial concept through
messaging, design, launch,
and evaluation.

Content + Social Strategy

Developing audience-
focused content strategies
and using performance
INsights to strengthen future
WOrk.



WWW . kategoescreating.com

Kate Lab

Work Experience
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The Factory Ministries
Marketing, Communications + Development

Lead communications strategy, campaign
development, organizational messaging, donor
engagement, social media, and visual design.
Member of the Executive Leadership Team.

Kate Creates / Freelance
Brand, Design + Content

Brand strateqy, visual identity, content
development, illustration, and creative
support for businesses, nonprofits,
ministries, and individuals. Built Kate
Creates into an organically grown
audience of more than 46,000.
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Education + Strengths

Moody Bible Institute
B.A. Biblical Theology, 2013

Training in theology, biblical
INnterpretation, communication, and
ministry that continues to iInform my work
with faith-based and mission-driven
organizations.

CliftonStrengths

Relator - Strategic - Achiever - Learner -
Individualization
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Brand
[dentity

PEARLS & PETALS

LOGO REDESIGN
VISUAL IDENTITY

APPLICATIONS

Pearlséy
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CLASSIC

Pearls é' Petals

Pearls & Petals

{ pearlsandpetalsdesigns )

Pearls & Petals

1,351 3,256 3,050
posts followers followi

Megan Pearl ¢/
Longwood Gardens Certified Floral Designer ‘&
Plant Enthusiasts

(_?J‘ www.pearlsandpetalsdesigns.com
B Email

2

Followed by thefactoryministries,
thefactoryyc and 24 others

Following Message

Reviews  Preservation Dried Instals Backstage
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Brand Identity

PROSPERA WEB DESIGN

prospera

WEB DESIGN

“WEBSITES THAT REFLECT THE CARE AND CRAFTSMANSHIP BEHIND YOUR WORK.”

LOGO, TYPOGRAPHY, COLOR PALETTE,
ICONOGRAPHY + TAGLINE

HEADING FONT

[ibre Baskerville

Growth . Sustainability . Stewarship SUBTITLE
ARIMO (ALL CAPS)

LOGO WIDE LOGO TALL

o

BODY TEXT

Source Sans 3 Prospe€ra

WEB DESIGN

prospera

WEB DESIGN

BRAND COLORS

ICON @ 8 8 8

(‘5’.‘ https://prosperawebdesign.com -Q) prospera 4F7F4A F6F4FO0 2F2F2F

WEB DESIGN

87A384 41523F

Buted Teal
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Letterhead

Promotional
Materials

PIrOSCTE

Websites Made Simple

Clean, cheor, and carefully built
to help customers find your business.

Prospera
WEB DESIGN www.prosperawebdesign.com

Business Cards

prospera
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Nonprofit Design

THE FACTORY MINISTRIES -~ a3 tonight's
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Nonprofit Design

6:49 v
THE FACTORY MINISTRIES '
BRAND APPLICATIONS + CONTENT ( thefactgryministries O “us
The Factory Ministries
1,597 1,379 253
I posts followers following
i
Qi BN T Empower people. Connect resources. Build community. §

Paradise, PA
Check out Youth Center Updates @thefactoryyc

2} www.thefactoryministries.... and 2 more

%, Contact info Email and Phone
£l 33 Followed by kateelizabethlab,
@ sarahsparksmusic and 64 others
Following Message
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PURPOSE OF THE CLASS

- JOINT VBS
CAMPAIGN

By the end of the clond, itudents will
H H + Undenshand the gospel and what it
A0 o means o perserally frid Jes.
+ Knw what baphism i aed why
et o |
* Undentaond the thres blblcal
INTRO TO - 8 WEEK TaE

1. %o obay Cheist's command
2. % puklicly profess faith
L T cammit bo Chenl's pacple
= Ba able to shore thes e
Eevtimany

* Hawe clarity about whether Sy re

CLASS Q

FOR STUDENTS 6™ GRADE & UP

Church

+

taduturprile

Pairabg We're affering an B-week baptism class for students who are exploring what it means to
Ceint : ;
<= follow Jesus ond wondering if boptism is their next step. This class isn't high-pressure—it's

a clear and encouraging spoce for students to leam, ask questions, and grow

WHAT THE CLASS COVERS WHAT THIS CLASS IS NOT
Week | - The Gospel: What it meons to follow Jesus It doesn't guaronies o student wil ke
Week 2 - Whaot Is Boptism7: What it symbolizes and why it matters boptized, prédiuse iMudenti At &

Ministry
Design

Week 5 - Obedience: Baptism as following Jesus' command deciuon, nor dows it reploce Ea
in igintually gueding their chddren

Week 4 - Public Foith: Declaring faith boldly O ol s kol o bk chuclants
Week 5 - The Church: Belonging 1o God's family wnderitand Jesu’ call cloady and
Week & - Mew Life: Growing as o nevw creation respond favthfuly
Week 7 - My Stary: Writing and procticing o testimony

Week B - Colebration: Sharing what they've leamed with famly

AFTER THE CLASS
QUESTIONS & CONCERNS WE ADDRESS 1f & studont worts 18 mavs Torward,
Mariy students have understandable worries. We walk through theryl mawet with o pontor or elder and

we'll plan o bapam serece with

= “T'rm afraéd to tell everyone I'm a Christian.”
= “Tm nervous about specking in puble.”
= “Twn followed Jesus for years—is it tes lote to be boptized ™
= “Da | have to join a church if | got baptized?
We handle each of these with patience, clarity, and Scripture.

family invahamant. M they're not
roady—thals complately ohay. We
Gorfitire wialking with them

rhroughout June and Ju
e

ro providing Vacatior

los ages 3-g @ 6. WBS ofven includes fun gomes, craifts, sir =
asson from tha Bible. Soo dotes, times, and oges for each on of

July 20 - July 24
o e Baden Chrch

o et BT, ik 174

401 HERSHEY CHURCH RD. KINZERS. PA 17529 Www HERSHEYMENNONITECHURCH.COM

NSRRI R R

BAPTISM CURRICULUM

SERMON
SERIES

JON SMITH Z

RACE FELLOWSHIP. !
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Content + Campaign Design

JURU

@ getjuru
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organization + 7
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COACHING CAREER

GRAM SUCCESS ‘SPARKS

15 & PRO
HIGHLIGH ;
HeadBasketball Coach Candidate
- igram Builder
(768) 918-5791 JONSPARKS23@YAHOO.COM

BUT AS A WAY
10 LEAD AN
IMPACTFUL LIFE.

Key contributor to championship programs,
l‘.r'nm:.'uu:ifi'n‘gr sectional titles, regional success,
a'semi-state run, and an undefeated JV season.



Kate Lab

Book Cover Design +
llustration

THIS 15 AN AGOMIZING, COMPELLING, AND WHOLLY REDEMFPTIVE STORY."
AW ALLEMDER, AUTHEC THE HEALING PATH

Cn Sunday, June 21, 2020, eighteen-year-old Linda Stoltzfoos of Bird
in-Hand, Pennsylvania, was hdl‘lﬂﬂpﬂ'd and later murderad by Justo
Smoker—a membaer of aur family. This book is our attempt to share our
story of grief, onger. and poin but ako of unexplainable groce,
kindngss, and m y at the hands of the Amish comm Lmur:r'—q:l.‘l: which
Linda Stoltzfoos was a part, We hope you can euperience what it’s like
when undeservedc marcy confronts undeniable evil, when kindness
upends condemnation, when heaven engages hell.

"Without o doubt, this is an excellent book for those whose heart
and mind need fo experience the heoling hand of Ged.”
David Asheraft, President and CED, Global Lead lrl|'|i|:| Hatwrork

".P.i.q-gun and Tim write with row fransporency about human fro gadr

reshaped by ¢ fargiven He eaottar nicy &ap|-..1r|..1T|r..-n. this

is grace in all sod-given complexity and ity. A great read!”
Dr. Thomas L. Kiedis, President. Lancaster Bible ﬂ-u“n-gq

WHERE MERCY IS MORE POWERFUL
THAMN MURDER. A TRUE STORY.

topping the -:||:ri|:.' hun-:l:me::_. this is «

unimaginable 1r'| :|-I'|l|" WOE O = | ki JH T OO T TS |l:‘.| ||‘
Chip Ingram, Founder -E CEO, L|.1.r|r15 on the Edge

MEGAN SHERTZER

Magon (Rogers) Skaertrer, MA works 03 on Adult Advecate of
The Fa arda:-Sha s recontly
I & | nreng, oy th;

ds

;HNIIH‘“ H‘E : BY MEGAN SHERTZER & TIM ROGERS

T4PIS1A548965 e e
FOREWORD BY DONMALD ERAYEBILL

G Od 1Y dH S =t




Custom
llustration +
Artwork

COLOR STUDY

Custom sticker illustrations designed to
complement an existing book series.
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RESPONSIBLE
DOG BREEDER BRAND VOICE

PROFESSIONAL - RELATABLE - FUN

FONT BODY
Public Sans - Unbold

FONT HEADING

PUBLIC SANS
BOLD - ALL CAPS

BRAND GUIDE

Logo - Typography - Color Palette
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